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Through an agreed upon partnership, PickleJar hosted on-premise 

activation events at Houston venues and activated both the music 

artist and the venue networks in a hyper local way through radio 

advertising, a thorough social media campaign (including a strong 

addition of Facebook Live broadcasts ), an email campaign, 

PickleJar+ livestreams, and through branded collateral (step and 

repeats, on-premise signage, limited edition posters, etc.) for each 

event. Through the activation of these network of networks, 

PickleJar successfully increased fan flow of money to both the 

venues and artists associated with the event and decreased the cost 

of hyper local marketing and advertising for the brand partner, Miller 

Lite. Furthermore, PickleJar utilized the PickleJar app to unlock fan 

flows of social engagement and on-premise share of wallet.
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Reduced Miller Lite’s CPM from an industry average of $12-$14 to $5-$6.

Venue owners shared that bar sales increased up to 33% during 

PickleJar’s Miller Lite sponsored PickLounge events. Additionally, 

co-branded event posters became “keepsakes” of the events. 

The first “Hold My Beer & Watch This” Acoustic Performance over 

Memorial Day weekend completely sold out, with the venue having to 

turn people away at the door.

Data indicates an up to a 30% increase in audience activation during a 

LIVE event, including tipping the artist. The average tip increased 22%, 

including donations to non-profit community causes. 

The social campaign for each event earned an average total reach of 

17,535 and an average total engagement of 645.

Musicians proudly promoted/thanked Miller Lite LIVE from the stage 

with an average of 5 mentions/hour. Data indicates high degree of likes 

and shares on social platforms within 48 hours of each event. Fan 

engagement increased significantly during the event from fans using the 

app for song requests and shout outs. 
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